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Welcome to the second Structured Products Nordic Region
conference. Building on the success of last year’s event, we have
created another timely but diverse programme which has been
designed to keep you abreast of the latest market developments.

Held at The Sheraton Hotel in Stockholm on June 11 & 12,
Structured Products Nordic Region 2008 brings together
the leading lights of this rapidly developing market. The number
of delegates and the wealth of content relevant to both the
manufacturer and distributor businesses make attendance an
imperative for professionals in the world of derivatives-based
investments.

Reflecting the enhanced influence of European regulators, we
include a session based on the impact of Mifid and the constraints
that this new regulation has imposed on selling structured
products to private clients. With an eye to the broader financial
markets, we also offer an insight into the increasing complexity and
sophistication of the consumer and of the products he buys.

Who should aftend?

Chiefs, Global Heads, Heads, Managing Directors,
Directors, Senior Vice Presidents and Vice
Presidents of the following institution types should
attend:

Further sessions on indexing, commodities, and the suitability
and pricing of structured products are intermingled with a
view of the overall market from the private banking and asset

management perspective.

Structured Products Nordic Region provides the ideal forum
for meeting your clients and counterparts expanding your

knowledge of the market.

We look forward to meeting you there.

Best regards

\ GR}

Richard Jory, Editor,
Structured Products magazine

+ Retail Banks
3 Private Banks

< Portfolio Managers

< Asset Managers

< Wealth Managers

< Risk Managers

% Insurance Companies
< Pension Funds
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Mikael Axelsson,

Fredrik Brunlid, Head
of Structured Products,
HQ BANK

Steven Goldin, Vice
President of Portfolio
Services, STANDARD
AND POOR’S

Joel Gronberg,
Partner, SODERBERG &
PARTNERS

Chief Executive Officer,
OAK CAPITAL GROUP

Annika von Haartman,
Head of Unit,
Prospectus and Listing,
FINANSINSPEKTIONEN

David Hansson,
Managing Director,
Structured Investments
Distributor Marketing,
JPMORGAN

Sami Jarvinen,
Managing Director,
Partner, FINACTU

Dan Jexin, Vice
President, Equity & Fund
Derivatives, NOMURA

Antti Parviainen,
Director, Head of
Structured Products
Finland, NORDEA
MARKETS

Anders Sandberg,
Managing Director,
GARANTUM
FONDKOMMISSION

Anders Malm, Partner,
OREUM ADVOKATBYRA

Mathias Westling,
Co-Head of Nordic
and Eastern European
Region, Structured
Investor Products, RBS

Don't miss our complimentary workshop, led by an expert practitioner in an extend-
ed ‘classroom’ seffing:

The basics of building and pricing structured products
Led by Serge Lignot, Director, Structuring and Advisory, LANDSBANKI

< |dentifying the components
«» Who is paying the spread?
<+ Shifting the guarantees

+» The option: easy to package
— more difficult to handle
+»» Comprehension of the structure
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Day 1 — Wednesday 11 June 2008

8.30 | Registration and breakfast

8.50 | Welcome address: STRUCTURED PRODUCTS MAGAZINE

9.00 Keynote address: The challenges of a complex market and growing sophistication/demands of the consumer
Speaker to be confirmed

9.40 Masterclass: Megatrends in structured products — implications for the Nordics
< Megatrends in the structured products industry
<+ How product providers proactively strive to change the market for structured products
< Issues and challenges for the industry with concentrated risks and ways to de-concentrate positions

<+ Implications for the industry and a new generation of products
David Hansson, Managing Director, Structured Investments Distributor Marketing, JPMORGAN

10.20 Morning break and an opportunity to visit the exhibition

Masterclass: Innovations in indexing

<+ Evolution of investment products and index innovation

<+ Key areas of innovation

<+ Trends in index development and use in product underlyings

Steven Goldin, Vice President of Portfolio Services, STANDARD AND POOR’S

Masterclass: Investing in commodities

<+ Overview of major commaodity groups

< The role of commaodities in structured products portfolios
Speaker to be confirmed

Masterclass: When do we implement MIFID?

< How has MIFID affected the structured products market?
<+ Complexity and risk — accepting the difference

<+ Effective and meaningful appropriateness tests

<+ Common pitfalls in marketing

<+ Can structured products be debt financed?

<» Where do we go from here? .

Anders Malm, Partner, OREUM ADVOKATBYRA

Lunch and an opportunity to visit the exhibition

Masterclass: Structured products for cash management

<+ Types of products

<+ Benefits for the investor

Antti Parviainen, Director, Head of Structured Products Finland, NORDEA MARKETS

Masterclass: Investor profiling and suitability of structured products
<+ Using structured products to match your clients’ specific risk profiles

< What structure for what investment view for what market environment?
Speaker to be confirmed

Masterclass: Structured products with emerging markets underlyings
<+ Why invest in emerging markets?

< What are the newest regions?

<+ What are the benefits of using structured products in these markets?

<+ What are the latest strategies and features used?

Mikael Axelsson, Chief Executive Officer, OAK CAPITAL GROUP AB

Interactive business networking session:
An effective form of networking designed to build lasting business relationships

16.10 | Afternoon break and an opportunity to visit the exhibition

0 Masterclass: How can the end-investor benefit from equity-linked index products with capital protection?
<+ Using secondary markets and capital protection
“* How does the event-driven investor become a time-driven investor?
Dr. UIf Lindberg, Financial Advisor, FACTUM FOND OCH FORSAKRING

0 Champagne roundtable: An overview of the Nordic structured products market
<+ The marketing of structured products in general
< How do the region’s regulatory bodies supervise the structured products markets? (for example; marketing issues, prospectuses, code of conducts, investor education etc.)
<+ What are the current trends in structured funds and what is next for the Nordic market?
Mathias Westling, Co-Head of Nordic and Eastern European Region, RBS
Annika von Haartman, Head of Unit, Prospectus and Listing, FINANSINSPEKTIONEN
Tero Oikarinen, Market Supervisor, FINNISH FSA (RAHOITUSTARKASTUS)
Dan Jexin, Vice President, Equity & Fund Derivatives, NOMURA
Other speakers to be confirmed

17.50 | Chairman’s closing remarks

18.00 | Cocktail reception




Day 2 — Thursday 12 June 2008

8.30
9.00

9.00

10.20

14.40

16.40

16.50

Registration and breakfast

Welcome address: STRUCTURED PRODUCTS MAGAZINE

Masterclass: Structured products and MiFID: a regulator’s view

< When is a product non-complex?

<+ What tests whether a product is appropriate or not entail?

< New rules on marketing

Annika von Haartman, Head of Unit, Prospectus and Listing, FINANSINSPEKTIONEN

Masterclass: Structured products in a portfolio: the private banking view
< HQ Bank’s business

< The HQ view on structured products

<+ Structured products for different segments of private banking clientele

< Structured Products in “industrialized” asset management: how do we do it?
Fredrik Brunlid, Head of Structured Products, HQ BANK

Morning break and an opportunity to visit the exhibition

Masterclass: Long term asset management using structured products
<+ Background

< Real examples:

- Equity linked portfolios

- Non equity linked portfolios

- Asset management in a mutual fund format

<+ Future potential

Anders Sandberg, Managing Director, GARANTUM FONDKOMMISSION

Masterclass; Giving value to end investors through structured analysis

RS

<+ Explaining Séderberg & Partners rating methodology

Ry

<+ Separation of analysis of structure and of expected underlying market potential
< Requirements for ratings inclusion
<+ New developments for 2008

Joel Gronberg, Partner, SODERBERG & PARTNERS

Lunch and an opportunity to visit the exhibition

Masterclass: Techniques for educating investors on the risks and attributes of structured investments
<+ The importance of education — meeting and managing the client’s expectations

<+ Improving and extending structured products reporting

<+ Providing realistic scenarios in order to assess the profit / loss potential more fully

<+ Understanding the underlying risk distributions inside the products

<+ Educating clients on the portfolio effects of adding structured products

Sami Jarvinen, Managing Director, Partner, FINACTU

Masterclass: Product design and benefits of hybrid products in a volatile market
<+ Are hybrid products the solution to post credit crunch turmoil?

< Value of hybrids in a portfolio

Mathias Westling, Co-Head of Nordic and Eastern European Region, RBS

Afternoon break and an opportunity to visit the exhibition

Product analysis for investor suitability

<+ Analysis of different products

< Suitability for different categories of investor

Roland Dahlman, Head of Wealth Management, INVESTERUM

Masterclass: Open architecture - the benefits for investors

<+ Does open architecture really mean more transparency and lower fees for the end investor?
<+ White labeling as a cost effective form of open architecture

Serge Lignot, Director, Structuring and Advisory, LANDSBANKI

Closing remarks

End of conference
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T: +44 (0)870 240 8859 E: conf@incisivemedia.com

> RBS

The Royal Bank of Scotland

The Royal Bank of Scotland plc (RBS) is one of the world’s leading
financial services companies and one of the most compelling banking
stories of the decade. Today by market capitalisation, RBS is the
seventh-largest bank in Europe and the fifteenth largest in the world.
Size and reach aren’t everything however. The success of RBS is

driven by an unrelenting focus on the customer. This is essential to our
Structured Products where innovation through a wide variety of asset
classes, wrappers, markets, index’s and index baskets enable a truly
tailored approach. As part of our commitment to the customer, we can
develop everything from marketing support to dedicated web tools,
training and 3rd party buy back systems. We pride ourselves on the way
we build and maintain lasting relationships with our clients; relationships
based on trust, confidence and the expertise that we, as one of the
world’s leading banks can bring to our customers.

www.rbs.com

JPMorgan €

STANDARD

&POOR’S

Co-sponsors

JPMorgan is one of the world’s leading investment banks with global scale
and reach. The bank has approximately 8,200 issuer clients and 25,200
investor clients across 100 countries. We offer a differentiated platform with
the most innovative solutions across mergers and acquisitions, capital raising,
restructuring, risk management and research. JPMorgan’s Structured Products
business offers flexible investment solutions worldwide that combine some of
the best features of equity and fixed income. Structured products can cover a
range of asset classes and can provide different levels of principle protection,
asset linked coupons, opportunities to hedge or diversify risk, and management
of credit exposure. For more information visit us at:

www.jpmorgansp.com

Standard & Poor’s, a division of The McGraw-Hill Companies, Inc., provides
financial information, analysis, advice, and credit ratings globally. Standard &
Poor’s Index Services, a leading provider of equity indices, maintains a wide
variety of investable and benchmark indices to meet the widest array of investor
needs. The S&P/Citigroup Global Equity Index is the comprehensive index series
that covers more than 10,300 companies in 53 countries. The S&P Global
1200, an investable index for the world, combines seven indices: the S&P 500
for the US, the S&P Europe 350, the S&P/TOPIX 150 for Japan, the S&P/TSX 60
for Canada, the S&P/ASX 50 for Australia, the S&P Asia 50 and the S&P Latin
America 40. Information on Standard & Poor’s indices can be found at:
http://indices.standardandpoors.com

A CALYPSO

NOMURA altru

éf%%

Calypso is a global application software provider that delivers an integrated suite

of trading applications to the capital markets function within banks and other
companies participating in the world’s financial markets. The Calypso Trading and
Risk Management Platform is the industry’s first integrated application suite designed
from the outset to be a front to back office, cross-asset platform for derivative and
treasury products that readily adapts to change. With over 15,000 users at more
than 80 top tier customers, including seven of the top ten global banks, Calypso

has been recognized for its award-winning product innovations and strong customer
service culture.

www.calypso.com

Founded in Osaka, Japan, the Nomura Group is a financial services firm with offices
in 30 countries and over 18,000 employees. Nomura’s business activities include
brokerage services, securities underwriting, investment banking advisory services,
merchant banking and asset management. For further information, please visit:
www.nomura.com

The Equity Derivatives team is dedicated to providing clients with tailored investment
solutions. Altrus products are hallmarked by innovative underlyings and bespoke
structures that can be distributed in a variety of formats such as notes, certificates,
warrants and funds. For further information, please visit:

www.altrus.com
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(% Oak Capital

Investment Solutions

Oak Capital Group AB (“Oak Capital”) is a structured products specialist offering investment advice,
custody services and innovative derivatives-based solutions to institutional and private investors. From
its head office in Stockholm, Oak Capital serves clients across Scandinavia directly and through a
network of third party distributors.

www.oakcapital.no

Nordeo”

sponsor

Nordea Markets is a product responsible division within Nordea ‘s Corporate and Institutional Banking,
handling trading, research and sales of: Foreign exchange and money market products and derivatives;
Fixed income products and derivatives; Credit products and derivatives; Equity products and derivatives;
Capital markets products and derivatives; Commodity products and derivatives. Nordea Markets
presently comprises some 850 employees. Major centres and regional sales in the four Nordic
countries. Presence in Estonia, Latvia, Lithuania, Poland, London and New York.

www.nordea.com

CREDIT SUISSE

As one of the world’s leading banks, Credit Suisse provides its clients with private banking,
investment banking and asset management services worldwide. Credit Suisse offers advisory services,
comprehensive solutions and innovative products to companies, institutional clients and high-net-worth
private clients globally, as well as retail clients in Switzerland. In its Investment Banking business,
Credit Suisse offers securities products and financial advisory services to users and suppliers of capital
around the world. Operating in 57 locations across 30 countries, Credit Suisse is active across the

full spectrum of financial services products including debt and equity underwriting, sales and trading,
mergers and acquisitions, investment research, and correspondent and prime brokerage services.
www.credit-suisse.com
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The Bank of New York Mellon Corporation is a global financial services company focussed on helping clients manage
and service their financial assets, operating in 34 countries and serving more than 100 markets. The company is a
leading provider of financial services for institutions, corporations and high-net-worth individuals, providing superior asset
management and wealth management, asset servicing issuer services, clearing services and treasury services through

a worldwide client-focused team. It has more than $20 trillion in assets under custody and administration, more

than $1.1 trillion in assets under management and services $11 trillion in outstanding debt. Additional information is
available at bnymellon.com

Framesoft is a software vendor specialising in combining data and documentation within derivatives markets. Framesoft
Solutions help financial institutions to manage key processes in OTC markets and Structured Products. Framesoft
Structured Products (FSP) supports the creation and issue of warrants, certificates and notes based on underlyings
including equities, rates, FX and commodities, details of which are fed into FSP’s unique object oriented data model.
FSP manages termsheet generation and data capture through WYSIWYG documents complete with all workflows and
document generation for production of prospectuses, pricing supplements and listing applications as appropriate. Once
the issue is complete, economic data is then fed back to trading and risk systems. Headquartered in Zug Switzerland,
Framesoft has offices in London, Frankfurt and Munich.

www.framesoft.com

Modelity provides financial institutions with state-of-the-art technologies for managing structured products and providing
financial advice. The company’s Modelity/Structures solution facilitates an advanced relationship between the structurer,
the distributor and the client. Modelity/Structures manages all the various aspects of a product throughout its entire
lifecycle, such as sales & advice, client support, and back-office operations. Modelity/Structures bridges the gap between
the complexity of structured products and the private client’'s comprehension. The solution is based upon Modelity’s core
technology for financial modeling (FiIMoML) which significantly shortens the time to market of new products through its
ease of use.

www.modelity.com

NASDAQ OMX Global Financial Products (GFP) is engaged in the design, development, calculation, licensing, and
marketing of NASDAQ OMX indexes. GFP specializes in the development of indexes focusing on NASDAQ OMX's brand
themes of innovation, technology, growth, and globalization. GFP also provides custom index services and design
solutions as a third-party provider to selected financial organizations. For more information about NASDAQ OMX indexes,
visit www.nasdaq.com/indexes

STOXX Ltd. is a joint venture of Deutsche Borse AG, Dow Jones & Company and SWX Swiss Exchange. Launched in
1998, in advance of the European Monetary Union, the introduction of the euro and the creation of the Eurozone, the
Dow Jones STOXX Indices became Europe’s leading equity indices in a fast and impressive success story. By consistently
responding to market requirements, STOXX Ltd. further expanded its strategy beyond Europe. Together with Dow

Jones Indexes, STOXX Ltd. operates as a globally integrated index provider, covering the world markets — developing,
maintaining, distributing and marketing a comprehensive global family of strictly rules-based and transparent indices.
These are licensed to more than 800* companies around the world as the basis for investment products.

*As per November 2007

www.stoxx.com www.djindexes.com

SuperDerivatives is transforming the world of options by introducing transparency to all major traded derivative classes
including FX, interest rates, equities, commodities, energy and credit. Providing prices that reflect the inter-dealer market
has led the company’s Web-based, market-calibrated platforms to be widely accepted as the benchmark for options
pricing. Trading professionals on both the buy and sell side in over 60 countries benefit daily from SuperDerivatives’
unique combination of unbiased, aggregated market data and sophisticated modeling techniques. The company also
provides fully fledged risk management systems, an on-line trading platform, award winning derivatives data, and
independent portfolio revaluation services.

www.superderivatives.com
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Code:

VIP No:

Please do not cover
this box as it contains
important marketing
information

Quote this
VIP number to
save €100!

Booking Details

D For buy-side institutions*:
€500

D For other institutions** (apply for a place at www.structuredproductsonline.com/events/application):

€1200

* Buy-side institutions include retail/private banks, asset managers, institutional investors, and family offices

** Other institutions include sell-side institutions: investment banks, structuring asset managers, consultants, and technology vendors.

Registration Details

Please complete your details below in BLOCK CAPITALS

TITLE FIRST NAME

LAST NAME

JOB TITLE/POSITION

DEPARTMENT

COMPANY

ADDRESS

CITY

POST/ZIP CODE

COUNTRY

TELEPHONE

FAX

EMAIL

APPROVING MANAGER

TRAINING MANAGER

4812/08

D | enclose a cheque payable to Incisive Financial Publishing Ltd.

D Please debit my D amex D visa D maestro D mastercard

sevawoer [ ][] o oo ] JL [ Jemeome [ ] L]

s I I v e

ACCOUNT ADDRESS IF DIFFERENT FROM ABOVE

SIGNATURE

DATE

Incisive Finanicial Publishing Ltd. VAT No: GB 756978165
For companies in EU member states only:

Please write your VAT/TVA/BTW/IVA/ MCMS/MWST/FPA number here

For more than 3 delegate bookings,

please contact Customer Services to discuss
a group discount on tel: + 44(0)870 240 8859

Register now
For European office registration

Post: Complete this form and send it to
Conference Administration at:

Incisive Financial Publishing Ltd
Haymarket House,

28-29 Haymarket,

London, SW1Y 4RX, UK

Telephone: +44 (0)870 240 8859
Fax: +44 (0)20 7484 9797
Email: conf@incisivemedia.com

For US & Canada office registration

Post: Complete this form and send it to
Conference Administration at:

Incisive RWG Inc,
270 Lafayette Street,
Suite 700, New York,
NY 10012, USA

Telephone: +1 (212) 925 6990
Fax: +1 (646) 417 7705
Email: conf@incisivemedia.com

Book Online

structuredproductsonline.com/
spnordicregion2008

Visit the Incisive Media web site for an update on
our forthcoming conferences, courses and for
information on our magazines/books

at incisive-events.com

In order that we process your registration with
maximum efficiency, we request that a copy of
this booking form accompanies

your payment.

Your registration fee includes morning
refreshments, lunch, afternoon refreshments,
your conference/seminar materials and the
conference cocktail party.

If you require an invoice please inform us stating
whether you need an original or a fax copy. We
accept company cheques, credit cards and bank
transfers. Please allow a minimum of seven
working days for a bank transfer to reach us and
phone or fax us when it has been sent. Please
state the event name and delegate name to
which it relates.

Venue

Sheraton Stockholm Hotel
Tegelbacken 6

PO Box 195

101 23 Stockholm

Sweden

Tel: (46) (8) 412 3400
Fax: (46) (8) 412 3409
www.sheraton.com/stockholm

Please contact the hotel directly for a
reservation. Alternatively, for assistance
with accommodation in the area, please
contact our venue booking agency Hotel
Brokers and quote ‘Incisive Media Structured
Products Nordic Region Conference’ on +44
(0)20 7924 3663 or access their website:
www.hotelbrokers.co.uk/index.html

Warning: Structured Products is a registered trademark, and the titles, contents and style of this brochure are the
copyright of Incisive Media. We will act on any infringement of our rights anywhere in the world. © Incisive Media.
Cancellation: A refund (less 10% administration fee) will be made if notice of cancellation is received in writing three
weeks before the event. We regret that no refunds can be given after this period. A substitute delegate is always

welcome at no extra charge.

Data Protection: By registering for Structured Products Nordic Region Incisive Media will send you further information
relating to this event. In addition we will send you information about our other relevant products and services which

we believe will be of interest to you. If you do not wish to receive other relevant information from Incisive Media via a
particular medium please tick the following relevant boxes: mail [J; phone [J; fax [J; email (1.

Incisive Media will also allow carefully selected third parties to contact you about their products and services. If you do not
wish to receive information from third parties via any of the following media please tick the relevant boxes: mail [ phone [
Please tick if you are happy to receive relevant information from carefully selected third parties by email [and fax .

Disclaimer: The program may change due to unforeseen circumstances, and Incisive Media reserves the right to alter the
venue and/or speakers. Incisive Media accepts no responsibility for any loss or damage to property belonging to, nor for
any personal injury incurred by, attendees at our conferences, whether within the conference venue or otherwise



