SCOTTISH PROVIDENT

Gold Standard for Protection
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Nick Kirwan, head of marketing and product development, Scottish Provident (left) and David Prosser, Daily Express Money editor

Scottish Provident’s submission is both comprehensive and full of excellent initiatives, according to judges. A high priority is placed on ensuring staff are correctly trained. There is an excellent menu of courses available to be staff and intermediaries, ensuring that knowledge of products and applications are maximised. There is also a high level of on-line training. The judges were impressed with dedicated training staff on hand to ensure continuous training for the intermediary support team. The clarity of new business and security procedures was also impressive. System initiatives to ensure that any documentation changes needed were done at the appropriate point, rather than at the end of the new business chain, were well thought through according to judges. 

Clear targets for business turnaround have been adopted and, more importantly, mechanisms are available to identify proposals falling outside these targets as well as procedures in place to address the problem. Judges thought that Scottish Provident’s focus on business trends, which enabled them to estimate levels of business and respond accordingly, was an excellent initiative and indicative of the flexibility and tailored approach it has come to be known for.

Product literature submitted is clear and easy to follow. The judges also commended Scottish Provident for having literature readily available in formats suitable for less-able investors including large print, audiotape, computer disk and Braille.

Judges felt Scottish Provident’s attitude towards the media has done a lot for expanding the protection market, particularly in the area of sharing case studies and critical illness statistics. Judges felt the High Wire Britain research, which reveals peoples’ attitudes to their standards of living and how they would protect it was a good example of this.  Neither is Scottish Provident afraid to explore more interesting routes to highlight protection needs in the media.

It was also felt that this attitude is clearly reflected in the advertising and publicity material which re-iterates Scottish Provident’s modern take on an old theme. 

Judges also liked Scottish Provident’s aim to provide an open working environment, which encourages employees to speak out about company issues as well as voice views and opinions that could help the company improve. This is backed up by more formal surveys, which are confidential and compiled by an independent company. Judges felt this made for an excellent balance and beneficial for a good working environment.

Scottish Provident’s involvement at industry level was exemplary according to judges and showed true dedication to raising important issues at this level.         

BOX

Name of Company:

Scottish Provident

Address:

6 St Andrew Square,

Edinburgh EH2 2YA

Name of Parent Company

Abbey National

Main Distribution Channels:

Independent Intermediaries

Website:

www.scotprov.co.uk
Features of Website:

. Information on Scottish Provident, their products and a news section for consumers

.  Protection Sales Centre, which provides intermediaries with a range of sales ideas and tools to help them sell protection

. Access to full online quotations, which deliver pre-populated application forms, and the ability for intermediaries to submit these applications online

. Media Hub offers journalists instant and easy access to information on protection.

. The Media Guide to Protection is an on-line guide giving information on all areas of protection. It also incorporates High Wire Britain research.

. Quotes engine

. Spokesperson page, press release archive, on-line queries and jargon buster

Corporate Message

Scottish Provident is the protection specialist who developed the original menu of benefits protection products. It has become a market leader through the innovation and flexibility of its products that can be tailor to suit any clients’ needs. Protection is an important part of financial advice as it underpins all financial planning. The market is grossly undersold so there is still huge potential for growth. Intermediaries are in a perfect position to take advantage of this potential as advice is the key to protection and it should not be sold on price alone.

