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Jonathan Watts-Lay, head of UK retail marketing, JPMorgan Fleming (left), David Prosser, Daily Express Money Editor

It was JPMorgan Fleming’s attention to detail that thoroughly impressed the judging panel. The level of detail gives a clear understanding of the company’s capability and emphasises coherence between each link in the investment chain. In particular, quality control procedures within fund administration areas are extremely well thought through and implemented. Checking measures, the participation in benchmark services, focus groups as well as the employment of a dedicated team responsible for monitoring and reporting on error rates shows true commitment to quality control issues. Judges thought that the use of competency-based and monthly individual key performance indicators (KPIs) for all administration staff, which reward them for zero error rates, is an excellent reinforcement tool.

Experience and qualification of staff employed is another area in which JPMorgan Fleming shines. Clear standards are set out for employees and help in attaining these standards given at regular career stages. As a result, a high percentage of staff are fully or partially qualified in Investment Advice Certificate (IAC), Investment Advice Qualification (IAQ) and Financial Planning Certificate (FPC). Training is viewed as integral part of the company culture and an excellent range of internal and external courses are on offer. Judges particularly like the 15-week intensive Investment Management Training Programme (IMTP), which focuses on building financial skills underpinning the firm’s approach to investment management and core values.

With regards to corporate culture, it is evident from their submission that JPMorgan Fleming has a very strong idea of how they want to be perceived by their various distribution channels. In terms of advertising there is often a misalignment between core values of the company and marketing pressures that result in the temptation to promote issues that may be appealing to investors, but are not necessarily strong points of the company. This is not the case with JPMorgan Fleming. They have clearly researched the needs of their distribution channels and incorporated the findings into their advertising profile. What impressed the judges is they have done this without fudging or compromising their own core values and have stuck cleverly to highlighting areas in which they excel.

JPMorgan Fleming’s involvement at both industry and a social level is commendable. There is a keen commitment to supporting the local communities where they are based and involvement of employees in these initiatives. 

Adherence to voluntary and mandatory codes of practice is indicative of a truly global company, with risk and investment process taking a high priority. The judges were equally impressed with JPMorgan Fleming’s own codes of practise requiring employees to provide written statements agreeing to abide to seven principles pertaining to conflicts of interest through to treatment of employees.
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Name of Company:

JPMorgan Fleming Asset Management

Address:

20 Finsbury Dials,

London EC2Y 9AQ

Name of Parent Company

JP Morgan Chase & Co

Main Distribution Channels:

Independent Intermediaries

Third Party Links

Direct

Website:

www.jpmorganfleming.com
Features of Website:

. Comprehensive information on all products and latest fund offers;

. downloadable versions of all brochures, investor guides, annual reports, fund factsheets and key features documents;

. daily fund prices and tools to help investors value their portfolio at any time;

. secure online investing and account viewing;

. a guide to JPMorgan Fleming’s views on world stock markets;

. practical articles on investing;

. a glossary of investment terms plus guides explaining how different funds can be used in an investment portfolio.

Corporate Message

JPMorgan Fleming provides investors with a full spectrum of investment solutions to meet their needs throughout life. Our funds offer consistent performance by using disciplined, transparent and strictly team-based investment processes which stress risk management. By using these strict processes, we aim to minimise the risk of performance being affected by changes in investment personnel. We aim to offer exceptional levels of client service, which is only possible by putting the client at the heart of everything we do. Finally, we give investors the constant reassurance that they are with one of the world’s largest and most experienced fund managers.

