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LAUNCH OF GOLD STANDARDS

Incisive Media, publishers of Investment Week and Bloomberg Money, has launched a new financial services industry initiative aimed to renew consumer confidence in the sector. Gold Standards will be awarded to financial services groups who pass a rigorous company and service benchmark. “We felt that as a media group with vast knowledge and experience in every aspect of financial services, we had the tools to come up with something substantial to help consumers and the industry alike,” commented Nick Rapley, managing director of the Investment Division, Incisive Media.

The Standards have been developed with the help and knowledge of experts within the financial services industry. “Extensive interviews were held with regulatory authorities, fund groups, insurance groups, associations, consumer groups, public relations and media experts in order to come up with a meaningful set of questions as the basis to assess groups,” explained Deborah Benn, who developed the Standards.

Groups will be judged on  the elements deemed most important when buying financial services. These are: Financial Strength; Capability; Service; Fair Value; Trust.

Gold Standards will be awarded to the following categories on completion of a questionnaire:

Gold Standard for Banking

Gold Standard for Mortgages

Gold Standard for Pensions

Gold Standard for Life and Protection

Gold Standard for Insurance

Gold Standard for Fund Management

Gold Standard for Independent Financial Advisers

To find out more about Gold Standards and how to enter, log on to www.goldstandardawards.com
EDITOR’S NOTES

Gold Standards is an Incisive Media initiative. For further information on Incisive Media publications visit www.incisivemedia.com.
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