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Gold Standard Analysis Reveals Above Standard Practises in Financial Services

The majority of financial services groups who entered the Gold Standard Awards operate much higher than industry averages, according to post-Award research. 

Launched last year, Gold Standard Awards are designed to identify life and protection groups, independent financial advisers, mortgage companies, banks, fund management groups and general insurance groups that demonstrate excellence in five key areas - financial strength, capability of the company to conduct business, service, fair value of products and how trustworthy the company is. In an analysis of marks awarded to entrants across these areas, it was found that the majority of entrants achieved higher than average standards in most of the above apart from fair value, where more entrants achieved standard level (see below). 

According to Deborah Benn, chair of the judging panel: “The findings paint an interesting picture of financial services in the UK, which perhaps goes against the current perception.”

This is particularly so in the area of trust, where 77% of entrants achieved above standard levels. “Trust is obviously a hot topic at the moment in financial services and even though our findings are based on information taken in July and August 2003, I do not think the percentage will change much when we undertake the exercise again this year. That said, while I think the high level of 77% is indicative of the quality of entrants to the Gold Standard Awards, I also think the financial services sector has a lot of work to do convincing distributors and consumers that they are worthy of their trust,” noted Benn.  In terms of measuring trust, Benn said the Awards focus on questions relating to corporate governance and the ability of a company to instil confidence via the media, advertising and marketing. In this year’s Awards attention will also be given to ethical standards when promoting products. 

In terms of fair value, Benn believes the higher percentage of entrants achieving only standard marks is indicative of the industry. “Gold Standards is not against high charges per se, but I think we have all known for a long time that charging structures on financial products and services can be opaque and prone to masking unnecessary charges. All of this can be easily altered by offering customers a simplified and transparent charging structure, then they can judge for themselves whether they are getting fair value for money,” says Benn.

Benn added: “We are lucky once again this year to have an excellent panel of judges, which includes a few valuable additions such as Professor David Jackman, chairman of the Ethics Foundation, who is currently establishing the Ethics Forum for Financial Services.”

Gold Standard Awards are open to fund management groups, life and general insurance groups, banks and independent financial advisers. To achieve a Gold Standard Award entrants must display above standard levels in all five areas being measured. Last year, only six groups displayed above standard levels across all five areas and went on to achieve a Gold Standard Award. These were Fidelity Investment, M&G, JPMorgan Fleming, Friends Provident, Standard Life Healthcare and Scottish Provident.

Entries for this year’s Awards are now open. Entry is via a completed questionnaire, which is available along with full details of this year’s Awards at www.goldstandardawards.com. 

ANALYSIS OF GOLD STANDARD AWARDS 2003

	Discipline being marked
	% of entrants achieving Above Standard Marks
	% of entrants achieving Standard Marks

	Service
	52%
	48%

	Capability
	65%
	35%

	Trust
	77%
	23%

	Financial Strength
	52%
	48%

	Fair Value
	39%
	61%


         Source: Based on 40 entrants in Gold Standard Awards 2003

EDITOR’S NOTES

Gold Standards is an Incisive Media initiative. For further information on Incisive Media publications visit www.incisivemedia.com.

CONTACT

Deborah Benn on 0208 883 4783 email: Deborah@bmp1.fsnet.co.uk
END 

