
  
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 

FIELD SERVED 
CRN serves resellers of IT products and services in the following industries, Value added reseller, Voice & 
data reseller, Network reseller, Voice reseller, E-business reseller, Systems integrator/Solutions provider, 
Software developer/ISV, Computer retailer, Systems OEM/ Systems builder, Service provider (ASP/ISP),
IT Consultancy and others allied to the field. 

DEFINITION OF RECIPIENT QUALIFICATION 
Qualified recipients have one of the following primary job titles:- MD/Owner/Partner/Chairman, Finance 
Director or Equivalent, Marketing Director, Sales Director, Purchasing Director, Technical Director, 
Financial Manager, Sales Manager, Purchasing Manager, Technical Manager, Branch/Department
Manager and others allied to the field.  
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Incisive Media  
32-34 Broadwick Street 
London W1A 2HG 
England 
Tel. No.: 020-7316-9000 
FAX No.: 020-7316-9699 
www.channelweb.co.uk 
Official Publication of: None 
Established: 1998 
Issues Per Year: 48 
(See Paragraph 9) 

BUSINESS PUBLICATION CIRCULATION STATEMENT  
FOR THE 6 MONTH PERIOD ENDED DECEMBER 2009 
 
No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide 
believes this is a judgment, which must be made by the user of the report. 
 

Visit www.bpaww.com for the latest audit 
reports, membership information and 
publishing and advertising industry news. 

Two Corporate Drive, Ninth Floor 
Shelton, CT USA 06484-6259 
Phone:  +1 203.447.2800 
Fax:  +1 203.447.2900 
www.bpaww.com 
 
A not-for-profit organization since 1931,  
BPA Worldwide is governed by a tripartite 
board comprising media owners, 
advertising agencies and advertisers. 
Spanning 25 countries, BPA serves more 
than 2,000 B-to-B publications and 500 
consumer magazines, plus newspapers, 
events, Web sites, email newsletters, 
databases, wireless and other advertiser-
supported media—as well as more than 
2,600 advertiser and agency members. 
 

2. QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND ADDITIONS FOR PERIOD 

 
2009 Issue 

*Number 
Removed 

*Number 
Added 

Print 
Version 

Only  
(A) 

Digital 
Version 

Only  
(B) 

Both Print 
& Digital 
Version 
(Undup-
licated) 

 (C) 

Total 
Contin-
uous 

Total 
Non-

Contin-
uous 

Total 
Qualified  

 
2009 Issue 

*Number 
Removed 

*Number 
Added 

Print 
Version 

Only  
(A) 

Digital 
Version 

Only  
(B) 

Both Print 
& Digital 
Version 
(Undup-
licated) 

 (C) 

Total 
Contin-
uous 

Total 
Non-

Contin-
uous 

Total 
Qualified 

July 6 ________   8,062 6,000 - 62 14,000 14,062 

July 13 _______   8,063 5,946 - 63 13,946 14,009 

July 20 _______   8,057 6,000 - 57 14,000 14,057 

July 27 _______   8,058 6,000 - 58 14,000 14,058 

August 3______   8,058 6,000 - 58 14,000 14,058 

August 10 ____   8,058 6,000 - 58 14,000 14,058 

August 24 ____   8,058 5,999 - 58 13,999 14,057 

September 7 __   8,059 5,999 - 59 13,999 14,058 

September 14   8,058 6,000 - 58 14,000 14,058 

September 21 _    8,058 6,000 - 58 14,000 14,058 

September 28 _   8,059 6,000 - 59 14,000 14,059 

October 5_____   8,059 6,000 - 59 14,000 14,059 

         

         
*See Paragraph 9 
**Analysed Issue 
 

         

October 12 ___   8,060 6,000 - 60 14,000 14,060 

October 19____     8,056 6,000 - 56 14,000 14,056 

October 26____    8,056 6,000 - 56 14,000 14,056 

November 2___    3,756 8,652 - 54 12,354 12,408 

November 9___    8,053 6,000 - 53 14,000 14,053 

November 16 _    8,053 6,000 - 53 14,000 14,053 

November 23 _    8,054 6,000 - 54 14,000 14,054 

**November 30 
 

  8,250 4,800 - 50 13,000 13,050 

December 7___    8,054 5,000 - 54 13,000 13,054 

December 14 _    8,050 5,000 - 50 13,000 13,050 

         

         

         
 

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual______________________  55 0.4 - - 55 0.4 

Sponsored Individually Addressed__  - -     - - 

Membership Benefit _____________  - - - - - - 

Multi-Copy Same Addressee ______  2 - - - 2 - 

Single Copy Sales _______________  - - - - - - 

Non-Continuous ________________  13,787 99.6 13,787 99.6 - - 

 TOTAL QUALIFIED CIRCULATION 13,844 100.0 13,787 99.6 57 0.4 

 

AVERAGE NON-QUALIFIED CIRCULATION 

NON-QUALIFIED 
Not Included Elsewhere 

 
Copies 

Other Paid Circulation____________  - 

Advertiser and Agency ___________  - 

Rotated or Occasional ___________  - 

Allocated for Trade Shows 
 and Conventions ______________  - 

Digital ________________________  - 

All Other_______________________  - 

 TOTAL - 

1 www.bpaww.com 
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3a. BUSINESS/OCCUPATIONAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 30, 2009 
Qualified continuous circulation for this issue is 12.3% or 7 copies below the average of the other 21 issues reported in Paragraph two.  (See Paragraph 9) 
Qualified non-continuous circulation for this issue is 6.0% or 824 copies below the average of the other 21 issues reported in Paragraph two.  
 

JOB TITLE 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print Version  
Only  
(A) 

Digital 
Version Only  

(B) Continuous 
Non-

Continuous 

MD/Owner/Partner/Chairman __________________________________________________________________  5,868 44.9 3,540 2,328 - 5,868 
Finance Director or Equivalent __________________________________________________________________  411 3.1 245 166 - 411 
Marketing Director ____________________________________________________________________________  335 2.6 210 125 - 335 
Sales Director ________________________________________________________________________________  585 4.5 374 211 - 585 
Purchasing Director ___________________________________________________________________________  101 0.8 67 34 - 101 
Technical Director ____________________________________________________________________________  710 5.4 432 278 - 710 
Financial Manager ____________________________________________________________________________  191 1.5 125 66 - 191 
Sales Manager _______________________________________________________________________________  1,166 8.9 845 321 - 1,166 
Purchasing Manager __________________________________________________________________________  342 2.6 207 135 - 342 
Technical Manager____________________________________________________________________________  1,430 11.0 846 584 - 1,430 
Branch/Dept Manager_________________________________________________________________________  793 6.1 523 270 - 793 
Marketing Manager ___________________________________________________________________________  492 3.8 340 152 - 492 
Other (please specify) _________________________________________________________________________  576 4.4 446 130 - 576 

Total Analysed 13,000 99.6 8,200 4,800 - 13,000 
Paid Subscriptions ____________________________________________________________________________  50 0.4 50 - 50 - 
Information not available ______________________________________________________________________  - - - - - - 

TOTAL QUALIFIED CIRCULATION 13,050 100.0 8,250 4,800 50 13,000 
 
 

 ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 

IS YOUR LOCATION A BRANCH OR THE HEADQUARTERS 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print  
Version Only  

(A) 

Digital 
Version Only  

(B) Continuous Non-Continuous 

Headquarters _____________________________________________________________  10,983 84.1 6,805 4,178 - 10,983 

Branch___________________________________________________________________  2,017 15.5 1,395 622 - 2,017 

Total Analysed 13,000 99.6 8,200 4,800 - 13,000 

Paid Subscriptions _________________________________________________________  50 0.4 50  - 50  - 

Information not available____________________________________________________  - - - - - - 

TOTAL QUALIFIED CIRCULATION 13,050 100.0 8,250 4,800 50 13,000 
 
 

ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 
 

Comparison to the Average 
Non-continuous Circulation 
of the issues in the Period. 

(Under)/Over* 

BUSINESS AND INDUSTRY 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print     Version    
Only  
(A) 

Digital Version    
Only  
(B) Continuous Non-Continuous Copy Percentage 

Value Added Reseller___________________________ 2,781 21.3 1,775 1,006 - 2,781   

Voice & Data Reseller __________________________ 155 1.2 92 63 - 155   

Network Reseller ______________________________ 269 2.1 172 97 - 269   

Voice Reseller _________________________________ 43 0.3 32 11 - 43   

E-business Reseller ____________________________ 123 0.9 70 53 - 123   

Systems Integrator/Solutions Provider_____________ 664 5.1 420 244 - 664   

Software Developer/ISV_________________________ 1,421 10.9 809 612 - 1,421   

Computer Retailer _____________________________ 1,065 8.2 693 372 - 1,065   

Systems OEM/Systems Builder___________________ 261 2.0 147 114 - 261   

Service Provider _______________________________ 1,723 13.2 1,156 567 - 1,723   

Audio Visual Reseller ___________________________ 62 0.5 40 22 - 62   

Security Services/Solutions Provider ______________ 142 1.1 89 53 - 142   

Storage Services/Solutions Provider ______________ 92 0.7 58 34 - 92   

IT consultancy_________________________________ 2,922 22.4 1,724 1,198 - 2,922   

Manufacturer _________________________________ 288 2.2 194 94 - 288   

Distributor ____________________________________ 319 2.4 244 75 - 319   

Vendor_______________________________________ 185 1.4 144 41 - 185   

Other (please specify) __________________________ 485 3.7 341 144 - 485   

Total Analysed 13,000 99.6 8,200 4,800 - 13,000   

Paid Subscriptions _____________________________ 50 0.4 50 - 50 -   

Information not available________________________ - - - - - -   

TOTAL QUALIFIED CIRCULATION    13,050 100.0 8,250 4,800 50 13,000   

*See Paragraph 9 
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EMPLOYEES IN SITE 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print Version  
Only 
 (A) 

Digital Version  
Only 
(B) Continuous Non-Continuous 

500+ ____________________  404 3.1 274 130 - 404 
200 - 499 ________________  478 3.7 307 171 - 478 
100 - 199 ________________  597 4.6 394 203 - 597 
 50 - 99 __________________  891 6.8 579 312 - 891 
 25 - 49 __________________  1,410 10.8 898 512 - 1,410 
 10 - 24 __________________  4,512 34.6 2,891 1,621 - 4,512 
  1 - 9 ____________________  4,702 36.0 2,852 1,850 - 4,702 

Total Analysed 12,994 99.6 8,195 4,799 - 12,994 
Paid Subscriptions _________  50 0.4 50  - 50 -  
Information not available ___  6 - 5 1 - 6 

TOTAL QUALIFIED 
CIRCULATION 13,050 100.0 8,250 4,800 50 13,000 

 
 

ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 

ANNUAL TURNOVER OF ORGANISATION 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print          
Version  

Only 
 (A) 

Digital Version  
Only 
(B) Continuous Non-Continuous 

£10 million plus ____________________________________________________________ 1,864 14.2 1,227 637 - 1,864 
£5m to £9.99m ____________________________________________________________ 532 4.1 360 172 - 532 
£2m to £4.99m ____________________________________________________________ 796 6.1 483 313 - 796 
£1m to £1.99m ____________________________________________________________ 1,164 8.9 712 452 - 1,164 
£500,000 to £999.999 _____________________________________________________ 1,039 8.0 636 403 - 1,039 
£100,000 to £499,999 _____________________________________________________ 1,562 12.0 890 672 - 1,562 
Less Than £100,000________________________________________________________ 723 5.5 360 363 - 723 
Confidential _______________________________________________________________ 5,287 40.5 3,511 1,776 - 5,287 

Total Analysed 12,967 99.3 8,179 4,788 - 12,967 
Paid Subscriptions __________________________________________________________ 50 0.4 50  - 50 -  
Information not available ____________________________________________________ 33 0.3 21 12 - 33 

TOTAL QUALIFIED CIRCULATION 13,050 100.0 8,250 4,800 50 13,000 
 

ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 
 

AMOUNT OF SITES IN ORGANISATION 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print          
Version  

Only 
 (A) 

Digital Version  
Only 
(B) Continuous Non-Continuous 

1________________________________________________________________________  8,480 65.0 5,232 3,248 - 8,780 

2________________________________________________________________________  1,481 11.3 968 513 - 1,481 

3________________________________________________________________________  690 5.3 412 278 - 690 

4________________________________________________________________________  335 2.6 227 108 - 335 

5________________________________________________________________________  253 1.9 156 97 - 253 

6________________________________________________________________________  138 1.1 92 46 - 138 

7________________________________________________________________________  99 0.8 64 35 - 99 

8________________________________________________________________________  71 0.5 41 30 - 71 

9________________________________________________________________________  26 0.2 17 9 - 26 

10 Plus __________________________________________________________________  1,427 10.9 991 436 - 1,427 

Total Analysed 13,000 99.6 8,200 4,800 - 13,300 

Paid Subscriptions _________________________________________________________  50 0.4 50 - 50 - 

Information not available____________________________________________________  - - - - - - 

TOTAL QUALIFIED CIRCULATION 13,050 100.0 8,250 4,800 50 13,300 
 
 

ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 

ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 

EMPLOYEES IN ORGANISATION 
TOTAL 

QUALIFIED 
PERCENT 
OF TOTAL 

Print Version  
Only 
 (A) 

Digital Version  
Only 
(B) Continuous Non-Continuous 

500+ ____________________  1,592 12.2 1,086 506 - 1,592 
200 - 499 ________________  481 3.7 296 185 - 481 
100 - 199 ________________  668 5.1 454 214 - 668 
 50 - 99 __________________  939 7.2 608 331 - 939 
 25 - 49 __________________  1,238 9.5 788 450 - 1,238 
 10 - 24 __________________  4,444 34.1 2,804 1,640 - 4,444 
  1 - 9 ____________________  3,634 27.8 2,161 1,473 - 3,634 

Total Analysed 12,996 99.6 8,197 4,799 - 12,996 
Paid Subscriptions _________  50 0.4 50  - 50 -  
Information not available ___  4 - 3 1 - 4 

TOTAL QUALIFIED 
CIRCULATION 13,050 100.0 8,250 4,800 50 13,000 
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 MOST IMPORTANT ORGANISATION SIZE SOLD TO 
MOST IMPORTANT ORGANISATION  

SIZE IN TERMS OF REVENUE 

 
Total 

Responses 
Percent  
of Total 

Print 
Version 

Only       
(A) 

Digital 
Version 

Only       
(B) Continuous 

Non-
Continuous 

Total 
Responses 

Percent  
of Total 

Print 
Version 

Only       
(A) 

Digital 
Version 

Only       
(B) Continuous 

Non-
Continuous 

1,000 plus ________________________________  4,108 31.4 2,547 1,561 - 4,108 3,459 26.5 2,165 1,294 - 3,459 
500 to 999 ________________________________  1,373 10.5 899 474 - 1,373 2,786 21.3 1,768 1,018 - 2,786 
100 to 499 ________________________________  2,836 21.7 1,813 1,023 - 2,836 2,669 20.5 1,739 930 - 2,669 
10 to 99 __________________________________  2,879 22.1 1,765 1,114 - 2,879 2,593 19.9 1,621 972 - 2,593 
1 to 9_____________________________________  1,340 10.3 815 525 - 1,340 1,119 8.6 663 456 - 1,119 

Total Analysed 12,536 96.0 7,839 4,697 - 12,536 12,626 96.8 7,956 4,670 - 12,626 
Paid Subscriptions __________________________  50 0.4 50 - 50 - 50 0.4 50 - 50 - 
Information not available_____________________  464 3.6 361 103 - 464 374 2.9 244 130 - 374 

TOTAL QUALIFIED CIRCULATION 13,050 100.0 8,250 4,800 50 13,000 13,050 100.0 8,250 4,800 50 13,000 
 
 

ADDITIONAL ANALYSIS FOR THE ISSUE OF NOVEMBER 30, 2009 
 

3b. QUALIFICATION SOURCE BREAKOUT OF NON-PAID NON-CONTINUOUS CIRCULATION FOR ISSUE OF NOVEMBER 30, 2009 

 

Qualified Within 

       Comparison to the 
average non- 
continuous 

circulation of the 
other issues in the 

period (under)/over* 

QUALIFICATION SOURCE 1 Year 2 Years 3 Years 

Print 
Version 

Only  
(A) 

Digital 
Version 

Only  
(B) 

Both  
Print & 
Digital 
Version 

(Undup–
licated)  

(C) 
Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified Percent Copy Percent 

I. Direct Request: ________________________________  13,000 - - 8,200 4,800 -   13,000 100.0   
II. Request from recipient’s company: ________________  - - - - - -   - -   
III. Membership Benefit:____________________________  - - - - - -   - -   
IV. Communication from recipient or recipient’s company 

(other than request): ____________________________  - - - - - -   - -   
V. TOTAL – Sources other than above (listed 

alphabetically): ________________________________  - - - - - -   - -   
Association rosters and directories ________________  - - - - - -   - -   
Business directories ____________________________  - - - - - -   - -   
Manufacturer’s, distributor’s, and wholesaler’s lists __  - - - - - -   - -   
Other sources _________________________________  - - - - - -   - -   

VI. Single Copy Sales: ______________________________  - - - - - -   - -   
TOTAL QUALIFIED CIRCULATION 13,000 - - 8,200 4,800 -   13,000 100.0   

 PERCENT 100.0 - - 63.1 36.9 -   100.0    

*See Paragraph 9 
 
 
 



  
 

 
 

4. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 30, 2009 

Comparison To The 
Average Non-
Continuous 
Circulation 

Of The Other Issues 
In The Period 

(Under)/Over* 

Comparison To The 
Average Non-
Continuous 
Circulation 

Of The Other  Issues  
In The Period  

(Under)/Over* 

Geographical Area 

Print 
Version 

Only  
(A) 

Digital 
Version 

Only  
(B) Continuous 

Non-
Continuous Copy Percentage 

TOTAL 
QUALIFIED 

 PERCENT 
OF TOTAL  Geographical Area 

Print 
Version 

Only  
(A) 

Digital 
Version 

Only  
(B) Continuous 

Non-
Continuous Copy Percentage 

TOTAL 
QUALIFIED 

 PERCENT 
OF TOTAL 
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London __________  797 428 23 1,202   1,225   

Middlesex _______  260 162  - 422   422   

Bedfordshire _____  81 50  - 131   131   

Berkshire ________  469 248 6 711   717   

Buckinghamshire _  235 129  - 364   364   

Essex ___________  243 139 1 381   382   

Hampshire _______  390 209  - 599   599   

Isle of Wight _____  14 9  - 23   23   

Hertfordshire _____  333 188 1 520   521   

Kent ____________  209 133  - 342   342   

Oxfordshire ______  136 76  - 212   212   

Surrey __________  511 258 1 768   769   

Sussex __________  233 137 1 369   370   

Total South East  
England  3,911 2,166 33 6,044   6,077 46.6 

Gloucestershire ___  125 70 - 195   195   

Somerset ________  181 146 - 327   327   

Wiltshire ________  - - - -   -   

Avon ____________  103 60 - 163   163   

Dorset __________  99 59 - 158   158   

Devon __________  90 69 - 159   159   

Cornwall & Isles of 
Scilly ____________  34 36 - 70   70   

Channel Islands __  25 12 - 37   37   

Total South West 
England  657 452 - 1,109   1,109 8.5 

Cambridgeshire ___  164 97 - 261   261   

Norfolk __________  75 36 - 111   111   

Suffolk __________  87 58 - 145   145   

Total East Anglia  326 191 - 517   517 4.0 

Derbyshire _______  120 85 1 204   205   

Leicestershire ____  105 70 - 175   175   

Lincolnshire ______  66 47 - 113   113   

Northamptonshire  111 57 - 168   168   

Nottinghamshire __  140 71 - 211   211   

Total East 
Midlands 542 330 1 871   872 6.7 

*See Paragraph 9 

Herefordshire and 
Worcestershire ____  102 67 - 169   169   
Shropshire ________  70 39 - 109   109   
Staffordshire ______  114 83 - 197   197   

Warwickshire ______  72 46 - 118   118   
West Midlands ____  328 175 1 502   503   

Total West Midlands  686 410 1 1,095   1,096 8.4 

Cheshire _________  246 137 - 383   383   

Cumbria __________  45 15 - 60   60   
Greater Manchester 
and Lancashire  393 181 - 574   574   

Merseyside _______  66 45 - 111   111   
Isle of Man ________  17 9 - 26   26   

Total North West 
England  767 387 - 1,154   1,154 8.8 

Cleveland _________  51 29 - 80   80   

County Durham ____  30 18 - 48   48   
Northumberland ___  11 4 - 15   15   

Tyne and Wear ____  82 43 1 124   125   

Total North East 
England  174 94 1 267   268 2.0 

West Yorkshire ____  242 161 3 400   403   

South Yorkshire ____  111 65 - 176   176   
North Yorkshire ____  113 73 - 186   186   
East Yorkshire _____  43 22 - 65   65   

Total Yorkshire and 
Humberside  509 321 3 827   830 6.4 

Total England  7,572 4,351 39 11,884   11,923 91.4 

Scotland __________  415 288 - 703   703   

Wales ____________  173 102 1 274   275   
Northern Ireland ___  80 59 - 139   139   

Over Seas _________  10  10 -   10   

Total Analysed 678 449 11 1,116   1,127 8.6 

TOTAL QUALIFIED 
CIRCULATION 8,250 4,800 50 13,000   13,050 100.0 

 

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 30, 2009 
Comparison To The 

Average 
Non-Continuous 

Circulation 
Of The Other Issues In The 

Period (Under)/Over*     

MAILING ADDRESS 

Print   
Version    

Only 
 (A) 

Digital 
Version   

Only        
(B) Continuous 

Non-
Continuous Copy Percentage 

Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified Percent 

Individuals by name and title and/or function ___________  8,200 4,800 - 13,000     13,000 99.6 
Individuals by name only ____________________________  - - - -     - - 
Titles or functions only ______________________________  - - - -     - - 
Company names only _______________________________  50 - 50 -     50 0.4 
Multi-Copy Same Addressee copies ___________________  - - - -     - - 
Single Copy Sales __________________________________  - - - -     - - 

TOTAL QUALIFIED CIRCULATION 8,250 4,800 50 13,000     13,050 100.0 
*See Paragraph 9 
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9. ADDITIONAL DATA 
 
METHOD OF DISTRIBUTION: 
All qualified circulation conforms to the Field Served and Definition of Recipient Qualification, as reported.  Copies are distributed to individuals on a continuous basis (at least six 
consecutive months) and non-continuous (up to six months service).  Continuous and non-continuous circulation are reported separately throughout this report. 
 
ISSUES PER YEAR: 
Effective with the August 17, 2009 issue, CRN changed it’s frequency from 50 to 48 issues per year. 
 
PARAGRAPH 2: 
Additions and removals are not required for non-continuous and paid circulation. 
 
PARAGRAPHS 3a, 3b, 3c and 4: 
Continuous/Non-continuous copy comparisons are not available.  They will be reported on the June 2010 Circulation Statement. 
 
PARAGRAPH 3a – Continuous Circulation: 
This issue is 12.3% or 7 copies below the average of the other 21 issues reported in Paragraph two. 
 
 
PARAGRAPHS 5 AND 6 ARE NOT REQUIRED. 
 
 
 
 

8. PAID CIRCULATION DATA 
**NC Average Annual Subscription Order Price for the Period Required  

(includes promotional incentive value, if any) 

48 Issues Per Year 

**NC All Single Copy Sales Prices for the Period 

**NC Renewal Rate of Paid Subscribers (Optional) 

 

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD – PRINT VERSION ONLY 
 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 
Individual _____________________  55 0.7 - - 55 0.7 
Sponsored Individually Addressed _  - -     - - 
Membership Benefit ____________  - - - - - - 
Multi-Copy Same Addressee______  2 - - - 2 - 
Single Copy Sales ______________  - - - - - - 
Non-Continuous________________  7,814 99.3 7,814 99.3 - - 

 TOTAL QUALIFIED CIRCULATION 7,871 100.0 7,814 99.3 57 0.7 

 
1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD - DIGITAL VERSION ONLY 

 Total Qualified Qualified Non-Paid Qualified Paid 
QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual______________________  - - - - - - 
Sponsored Individually Addressed__  - -     - - 
Membership Benefit _____________  - - - - - - 
Multi-Copy Same Addressee ______  - - - - - - 
Single Copy Sales _______________  - - - - - - 
Non-Continuous ________________  5,973 100.0 5,973 100.0 - - 

 TOTAL QUALIFIED CIRCULATION 5,973 100.0 5,973 100.0 - - 
 

7. AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED 
CIRCULATION STATEMENTS 

 
Audited  

Data 
Audited  

Data 
Audited  

Data 
Audited  

Data 
Circulation 

Claim 
Circulation 

Claim 

6-Month Period Ended: 2006 2007 

January -
June  
2008 

July -
December 

2008 

January-
June  

2009* 

July -
December 

2009* 
Total Audit Average Qualified  15,925 14,080 13,727 14,061 14,162 13,844 
Qualified Non-Paid Total__  15,925 14,080 13,660 14,000 14,113 13,787 

 Print Only _________  12,376 9,000 9,000 9,000 8,500 7,814 
 Electronic Only ______  3,549 5,000 4,660 5,000 5,613 5,973 
 Print & Electronic 
(Unduplicated) ______  -  - 67 61 49 57 

Qualified Paid Total ____   -  - 67 61 49 57 
 Print Only _________   -  -  - -  - - 
 Electronic Only ______  **NC **NC **NC **NC **NC **NC 
 Print & Electronic 
(Unduplicated) ______  **NC **NC **NC **NC **NC **NC 

Post Expire Copies included 
in Paid Circulation _____  15,925 14,080 13,727 14,061 14,162 13,844 
Average Annual Order Price  15,925 14,080 13,660 14,000 14,113 13,787 

*NOTE: January - December 2009 data is unaudited. With each successive period, new 
data will be added until six 6-month periods are displayed. 
**NC = None Claimed. 
 

Recycled Paper
Copyright © 2009 BPA Worldwide. All rights reserved. www.bpaww.com 

PUBLISHER’S AFFIDAVIT 

We hereby make oath and say that all data set forth in this statement are true. 

 Robin Booth, Publishing Director 

 Kim Shariff, Circulation Manager 
 

(At least one of the above signatures must be that of an officer of the publishing company or its 
authorized representative.) 

IMPORTANT NOTE: 

This unaudited circulation statement has been checked against the previous audit report. 
It will be included in the annual audit made by BPA Worldwide. 

Date signed January 13, 2010 

City London 

Country United Kingdom 
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